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Alesco Corporation 
Ltd (ASX: ALS) is an 
industrial brands 
company supplying 
a diverse range of 
specialist industrial 
and consumer 
durable branded 
products and 
associated services 
in Australia and 
New Zealand.

Construction & Mining
Parchem
Flextool
Concrete Technologies
Concrete Plus
Stayfast
Emer-Clad
Durafloor
Fosroc
Marathon Tyres
Michelin

Garage Doors & Openers
B&D Doors & Openers
Dominator
Garador
Automatic Technology

Building Products
Parbury
Wilsonart 
Silestone
Trezzini
Lincoln Sentry
Blum
Robinhood
Supertub
Easy iron

Scientific & Medical
Biolab
Jacobs Medical Australia
LabServ
Sensor Technologies
EnviroEquip
App-Tek
Promedica

Water Products & Services
Total Eden McCracken’s
Cave & Weier
Central Air & Water
Civil Irrigation & Plumbing
Leewall Group
Plastic Plumbing Supplies
Pump N Power
Rob Rye Irrigation
Waterforce
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Construction & Mining
The Construction & Mining 
division houses our Marathon Tyres 
business and the Parchem specialty 
construction chemicals business, 
and serves the decorative concrete 
and concrete equipment industries 
through Concrete Technologies, 
Concrete Plus and Flextool. 

Garage Doors & Openers 
Our B&D, Dominator, Garador and 
Automatic Technologies businesses 
lead the Australian and New 
Zealand garage door and openers 
markets. Work is underway within 
this division to ensure we maintain 
our leading position by developing 
products even more efficiently and 
delivering fresh and innovative 
products to the marketplace.

Diversity
Alesco’s customers range from glass-fitters 
and kitchen designers, to mining companies, 
commercial builders, scientists and hospitals.
You will find our products in kitchens, bathrooms, 
laundries, garages, roads and laboratories as well 
as Australia’s largest mines and even the Sydney 
Opera House.
One thing our brands and products have in 
common? They all service specialist markets 
where we can get to know our customers. They 
are strong and reliable brands and products, with 
growth potential and a solid reputation.



Shareholder value
A key focus for Alesco is our creation of shareholder value. This return includes our dividends 
and the increase in value of our shares. This year we have continued our track record of value 
creation through our acquisition program and our ongoing operational improvements.
We continue to outperform the broader market over both the three-year and  
five-year periods.

 Total Shareholder Returns share price and dividends to 31 may 2007

Total Returns

Compound Annual Growth Rate

Alesco Share Price

Leading industrial brands  Diversity  Growth  Shareholder value
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Revenue

Analysis by Division

EBITA 
(before significant items)
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Group Financial Summary1

Compound 
annual growth 

rate

15.0%

Earnings per share2 Dividend per share

Compound 
annual growth 

rate

17.6%

 Return on average funds employed2 Return on equity2

year ended 31 may	 2007	 2006	 2005	 2004	 2003

Revenue ($ million)	 738.2	 601.5	 573.03	 481.5	 392.1
EBITA2 ($ million)	 88.0	 75.7	 66.6	 40.2	 27.0
EBITA2/Sales	 11.9%	 12.6%	 10.5%	 8.4%	 6.9%
Return on funds employed2	 15.7%	 16.8%	 15.2%	 18.1%	 15.3%
Return on equity2	 15.8%	 14.5%	 13.3%	 15.5%	 13.0%
Earnings per share2 (cents)	 74.6	 66.5	 60.3	 54.2	 42.7
Dividend per share (cents)	 63.5	 56.0	 45.0	 33.0	 26.0

Market capitalisation ($ million) 	 1,067.3	 686.5	 486.2	 372.5	 204.6
1	 The 2005-2007 results are prepared under AIFRS and the 2003-2004 results are prepared under AGAAP.
2	 Before amortisation of intangibles and significant items.
3	 Excludes revenue from discontinued automotive business.

Total

$738
million

Total

$88
million



Last year I expressed the belief that despite the 
expected mixed trading environment for our 
businesses, Alesco’s diverse portfolio of leading 
industrial brands would continue to deliver sustained 
earnings growth and shareholder value. Although 
not without challenges, our investment strategy, 
diverse portfolio and strict business disciplines have 
allowed Alesco to achieve this growth as planned. 

I am also delighted to announce that on 1 August 
2007 Alesco acquired Total Eden McCracken’s, a 
leading provider of water management products 
and services, for approximately $250 million (subject 
to adjustment). This is the largest acquisition 
undertaken by Alesco and establishes a new division 
for Alesco – the Water Products & Services division. 
This group provides water management solutions 
to Australia’s agricultural, domestic, commercial, 
industrial and mining markets. Its products 
and services are specially designed to achieve 
environmentally and sustainable water usage by 
its customers. Information on this acquisition was 
included in the prospectus which was recently issued 
to shareholders.

The support for our strategy by our shareholders 
has been demonstrated by the recent capital raising 
of approximately $230 million (net of costs but 
including approximately $38 million issued to Total 
Eden McCracken’s management) which helped fund 
the acquisition of this business. 

We are confident that this business will deliver 
solid returns for shareholders and I look forward to 
reporting on its performance at the Annual General 
Meeting in September and later in the year.

Financial performance
Earnings per share (before amortisation of 
intangibles and significant items) for the 2007 
financial year increased by 12.2% to 74.6 cents per 
share (2006: 66.5 cents per share). Sales revenues 
were up 23% at $738.2 million compared to 
$601.5 million in 2006. Net profit after tax (before 
amortisation of intangibles and significant items) 
increased to $52.8 million, up 13.5% on the  
previous year.

Chairman’s report
I am pleased to report to you a sixth consecutive year of record 
underlying earnings for Alesco.

SP Wareing Chairman
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The Group’s net debt at the end of the financial 
year was $294.2 million with gearing (net 
debt/capitalisation) at 46.1% within our target range 
of 40% to 50% and EBITDA interest cover at a strong 
6.4 times. For the first time, our market capitalisation 
exceeded $1 billion.

Our active management and ongoing investment 
in our businesses is helping to lay the platform for 
future growth. The previously announced investment 
in the Garage Doors & Openers and Construction 
& Mining divisions will deliver the forecasted benefits 
in FY08. 

Our strong balance sheet and good cashflows have 
also allowed Alesco to continue to make sensible 
bolt-on acquisitions to our existing portfolio in 
Australia and New Zealand. In addition to Total 
Eden McCracken’s, Alesco made another significant 
investment in January 2007 with the acquisition 
of the Lincoln Sentry Group, one of Australia’s 
leading suppliers and distributors of hardware and 
components to the cabinet and furniture making 
industry and the window, door and glazing industries.

These acquisitions, which have been immediately 
earnings per share accretive, have continued to 
diversify the Group and helped to minimise Alesco’s 
exposure to any one particular market segment.

Dividends
Alesco will pay a final dividend of 36 cents per share 
(fully franked) on 3 September 2007 to those holding 
Alesco shares as at 5pm on 20 August 2007. Together 
with the interim dividend of 27.5 cents per share 
(fully franked) paid on 2 March 2007, shareholders 
will receive total dividends for the year of 63.5 cents 
per share (fully franked), an increase of 13.4% 
(compared with 56 cents per share last year). This is 
in line with the Company’s targeted dividend payout 
ratio of approximately 85% on the earnings per share 
(pre-amortisation of intangibles and significant 
items) on a full-year basis.

Occupational health and safety
In my report to shareholders last year I noted that, in 
July 2006, a fatality occurred at one of our production 
sites. It is with much regret that I report that in 
November another of our businesses experienced 
a serious workplace accident which also resulted in 
the death of one of our employees. In less than six 
months we lost two long-serving employees and our 
deepest sympathy is extended to those employees’ 
families, friends and work colleagues. 

Last year I noted that a number of actions would be 
taken in direct response to these serious incidents. 
The Board has established a new committee – the 
Safety Health & Environment Committee. This 

Committee is responsible for assisting the Board 
to ensure the Alesco Group meets the appropriate 
safety, health and environment standards arising 
out of the activities of the Alesco Group and 
to monitor the impact of these activities on 
employees, contractors, customers, visitors and other 
stakeholders and the communities and environments 
in which the Alesco Group companies operate. We 
also launched an annual ‘Alesco Safety Day’ allowing 
all employees to dedicate time to focus on safety, in 
addition to the everyday focus undertaking various 
safety activities during the course of the day. Actions 
identified continue to be worked through by our 
employees and managers. We have also sought 
external assistance with all major sites undergoing 
a systems audit and a new training program.

Management
This year was the first year under the stewardship 
of our new Chief Executive, Justin Ryan, and 
his executive team. Our achievement to date is 
principally due to the knowledge and skill of our 
people and, in particular, Alesco’s senior executive 
team and the Board congratulates Justin on his 
leadership this year and achievement of the  
record results. 

The Board made one change to the composition of 
the Alesco Board this year with the appointment of 
Neil Thompson as Finance Director. Mr Thompson 
joined Alesco in January 2006 as Chief Financial 
Officer and is responsible for overall Group financial 
reporting as well as contributing to strategic 
planning within the Group and overseeing major 
acquisitions. This now results in the Board having  
two Executive Directors.

In closing, I would like to thank you for your support 
as shareholders of Alesco and my fellow Directors 
for their efforts and valuable input during the past 
12 months. It has been another exciting year for 
the Group. I would also like to thank Justin Ryan, 
the executive management team and all our Alesco 
group-wide employees for their hard work this year. 
For many of our businesses it has been a challenging 
year and the commitment and focus of our people 
has been outstanding.

SP Wareing
Chairman



Our strategy of investing in the right businesses, managing 
our portfolio, and using our ‘Alesco Way’ methodology to 
optimise our performance is continuing to deliver value for 
Alesco shareholders.

We have also taken a fresh look across our business this 
year to ensure we are maximising returns from the many 
complementary bolt-on acquisitions we have made in 
recent years – smart investing and sensible restructuring.

Trading conditions
In Australia, continued economic growth combined 
with low inflation and relatively benign interest 
rates have provided a robust backdrop to the 
performance of our Australian businesses.
The continuing offshore demand for Australian minerals 
and an increase in the overall level of construction activity 
and infrastructure development have combined with 
increased home renovation activity to provide a solid base 
for growth. Our businesses that service these industries, 
including a number of businesses we acquired during the 
year, have delivered strong results.

Our exposure to these growing market sectors has 
protected the Group from the continuing softness in some 
new housing markets, in particular New South Wales, 
where the new housing market is yet to experience any 
upturn. Leading indicators, however, now support the 
potential for some recovery in this market during the 
next 12 months. Considerable work is being carried out 
within our Building Products and Garage Doors & Openers 
divisions to ensure we are well positioned for this recovery.

In New Zealand (where the Group derived approximately 
15% of 2007 revenues), overall economic activity remains 
subdued following interest rate rises to combat rising 
inflation. Building activity has remained steady during the 
year with some slight recovery in the new housing sector. 
At the same time, the skills shortage in New Zealand has 
continued to lead to high labour costs. 

Chief Executive’s review
Organic growth, and growth through acquisition, has produced another 
year of record performance for Alesco. Our diverse portfolio of leading 
industrial brands has continued to ensure our exposure to growing 
markets outweighs our exposure to less robust sectors of the economy.

Justin Ryan Chief Executive Officer
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Financial performance
These market conditions, combined with our 
acquisition program and ongoing application 
of our operating disciplines – the ‘Alesco Way’ 
– have helped us achieve another record 
profit in FY07. Net profit after tax (before 
amortisation of intangibles and significant 
items) was a record $52.8 million, up 13.5% 
on the previous year.
During the year Alesco generated a record $67 million 
in operating cashflow (up from $52 million last year) 
which was used to partly fund acquisitions and 
provide capital investment into our businesses. This 
year has also seen a record amount of $26 million 
additional capital invested in our businesses to fund 
organic growth.

Portfolio management 
Over the past 12 months, the makeup of our 
business portfolio has changed significantly. 
In FY06 our Garage Doors & Openers division 
contributed approximately 33% of our revenue base 
making it the most significant part of our business. 
With the evolution of the portfolio over the course 
of 2007, including the acquisition of Lincoln Sentry, 
no single division accounted for more than 30% 
of revenue. While all divisions experienced organic 
revenue growth during the year, our acquisition focus 
has been in those areas which we believe will provide 
superior growth prospects.

It is this balance of exposure to different industries 
and sectors that has allowed Alesco to continue 
generating healthy shareholder returns. For this 
reason, portfolio management remains a key 
component of Alesco’s strategy.

Investing for the future
The acquisition of Lincoln Sentry for 
approximately $84 million in January 2007 
was our most significant transaction for 
the year. Lincoln Sentry is one of Australia’s 
leading suppliers and distributors of 
hardware components to the cabinet and 
furniture making industry and the window, 
door and glazing industries.
It markets an extensive range of leading domestic 
and global hardware and component brands, 
including Blum, Assa Abloy, 3M and Dow Corning. 
Lincoln Sentry has a strong focus on hardware 

and component distribution to its specialised 
trade customers. The company has annual sales 
of approximately $150 million and the purchase 
price represented a FY07 multiple of approximately 
7.5 times EBITA. The acquisition was funded by 
additional debt facilities and has been immediately 
accretive to earnings per share. 

The business has been consolidated with Alesco’s 
existing hardware business (which sat within 
Parbury) to form Australia’s largest specialist 
hardware distributor to the kitchen, window and 
door industries. 

Lincoln Sentry has its own winning culture and an 
outstanding track record of delivering organic growth 
in its markets. The business comes with a strong and 
experienced management team, led by Jim Brennan, 
and we are delighted that they are continuing with 
the business under Alesco’s ownership.

Since year-end Lincoln Sentry has signed an 
agreement to acquire window, door and glazing 
business, Joinery Products Hardware Supplies Pty 
Ltd, for $10.7 million. This business represents an 
attractive bolt-on acquisition for our rapidly growing 
window, door & glazing business.

Lincoln Sentry is already well placed to benefit from 
the increasing focus on environmentally sustainable 
window and door products and systems, including 
double glazing, and the addition of Joinery Products 
further enhances this position.

Our Scientific & Medical division concluded a number 
of bolt-on acquisitions during the year, most notably 
the acquisition of App-Tek in September 2006 
which manufactures and markets a range of gas 
detection equipment, and the EnviroEquip business, 
a leading supplier of environmental equipment and 
instrumentation in Australia and New Zealand, which 
we acquired in April 2007. Both of these acquisitions 
are part of our expansion in the high growth 
environmental sector. These acquisitions followed 
the successful acquisition of the Promedica medical 
consumables business in June 2006.

Our Construction & Mining division was also active 
in completing two bolt-on acquisitions with the 
acquisition of the Corkjoint jointing systems business 
in December 2006 (as an adjunct to our existing 
Parchem business) and the expansion of the Flextool 
business into New Zealand through the acquisition 
of a number of small distribution businesses across 
both the North and South Islands of New Zealand.



Developing our businesses –  
‘active management’
We continue to develop our businesses 
through the adoption of the ‘Alesco Way’ 
methodologies which include our core 
competencies of 80:20 methodology, 
brand and channel management, supply 
chain, shared services and IT and industrial 
marketing and sales skills. These core 
competencies remain critical to our ongoing 
profitability.
We also continue to invest additional financial capital 
into our businesses (where appropriate levels of 
return can be achieved) and undertake restructuring 
where benefits can be extracted which satisfy 
our financial performance criteria. The successful 
completion in March 2007 of the transfer of the 
existing kitchen hardware business from Parbury 
to Lincoln Sentry is an example of this ongoing 
restructuring and investment. It was a credit to 
all those involved in this project that the transfer 
occurred in a timely fashion, on budget and with 
virtually no impact on our customers.

In our Construction & Mining division we have 
completed a number of our restructuring initiatives 
to integrate our concrete-related products businesses 
with the savings beginning to flow through. As part 
of this restructuring a number of facilities have been 
closed, with their function relocated to other facilities. 
We expect additional benefits will be achieved from 
this restructuring during FY08.

In our Garage Doors & Openers division we have 
also substantially completed our restructuring 
to streamline our products and standardise and 
outsource the manufacture of a significant amount 
of componentry across the various businesses. The 
roll-out of our new SAP system has been successfully 
achieved in our major plants in NSW and Queensland 
and is expected to be completed nationally during the 
next calendar year. We have made significant changes 
in the organisational design and our management 
team, with Peter Boyd joining the business as Group 
General Manager in March this year.

While it is challenging to implement such major 
change at B&D at the same time it is suffering from 
difficult external market conditions, we believe the 
business is well positioned to benefit from a potential 
recovery of the NSW market.

Safety
One of the disappointing features of my 
first year as CEO is the fact that we had 
two worksite fatalities. As a result, we have 
sharpened even further our focus on safety 
within our businesses.
As part of our safety-related activities, we held 
our first annual group-wide Safety Day which was 
designed to help ensure every person in the Alesco 
Group had a dedicated time to reflect on safety and 
how it can be improved. Of course, this is in addition 
to our ongoing everyday need for focus on safety.

The Safety Day was a significant step in our 
journey towards ‘zero harm’ and I would like to 
congratulate all our businesses and employees for 
their achievements as part of this event. More than 
415 safety-related activities were undertaken across 
the Group’s sites in Australia, New Zealand and Hong 
Kong. The activities focused on safety issues relevant 
to the business and each site, and covered the range 
from risk assessment and hazard certification to 
housekeeping.

In the wake of Safety Day 2007, Alesco’s Executive 
Committee has established a Health & Safety Team, 
with representatives from each of the businesses. 
The Health & Safety Team will report to the 
Executive Committee and will oversee the OH&S 
work being conducted across the Group, provide 
recommendations to the Executive Committee on 
safety issues and share knowledge and information.

Recent developments
The weighting of our different divisions will 
change again this year with the significant 
acquisition, post balance date, of the Total 
Eden McCracken’s business for approximately 
$250 million. This leading Australian water 
management products and services business, 
which comprises the Total Eden Water 
Systems business in Western Australia and 
the McCracken’s Water Services business on 
the east coast of Australia will form the fifth 
division of Alesco – Alesco Water Products 
& Services division.
This exciting acquisition provides Alesco shareholders 
with exposure to Australia’s increasingly relevant and 
growing water management solutions sector.

 Rolling Annual Lost Time Injury Frequency Rate



Our strategy of investing in the right businesses, 
managing our portfolio, and using our ‘Alesco 
Way’ methodology to optimise our performance is 
continuing to deliver value for Alesco shareholders.

Total Eden McCracken’s is a leading provider of water 
management products (including irrigation systems, 
bore water systems, water tank systems, grey-water 
systems and waste-water systems), and services 
to Australia’s agricultural, domestic, commercial, 
industrial and mining markets.

The acquisition was substantially funded through a 
capital raising of $187 million (net of costs), with the 
balance of the purchase price funded through debt 
facilities and the issue of Alesco shares to Total Eden 
McCracken’s management vendors as part of the 
consideration.

We are delighted that key members of the Total 
Eden McCracken’s management team have 
agreed to remain with the business and are taking 
approximately 25% of their sale consideration in 
Alesco shares.

People
During the year, we welcomed Mr Peter 
Boyd as Group General Manager of our 
Garage Doors & Openers division. Peter joins 
Alesco having spent the past 10 years with 
Boral Limited, where he was most recently 
the Executive General Manager of Boral 
Timber. Peter brings significant experience 
in manufacturing and building products as 
well as a focus on safety to B&D and to the 
Alesco Group.
As mentioned earlier, we also welcome Jim Brennan 
to the Group with the Lincoln Sentry acquisition. Both 
Jim and Peter have joined our Executive Committee.

Neil Thompson was this year promoted to Finance 
Director and joined the Board on 31 January 2007 and 
Luci Rafferty has been promoted to Group General 
Manager Legal and Corporate Affairs in recognition 
of her increasing contribution to the management 
of the Group. We are constantly looking to develop 
our senior people and Stephen Cox, Group General 
Manager of the Construction & Mining division 
will be attending Harvard Business School for an 
Advanced Management program in September.

In both Australia and New Zealand there is an 
increasing skills shortage and we are working hard 

to ensure that Alesco has a culture that enables 
it to attract and retain top talent. Our Leaders of 
Tomorrow and Future Managers Programs continue 
to develop the talent we have in our Group and 
help us identify and attract exceptional candidates 
for management roles. Our cadet program helps 
us target outstanding graduates for development 
and we put them on a rotation program through 
the Group before they settle into a role in any one 
particular division.

The future
The outlook is positive for our Australian businesses 
in FY08. A continuing strong economy and potential 
recovery in the new housing market, combined with 
continuing high levels of activity in the resources 
and construction sectors will provide ongoing 
growth opportunities. In New Zealand we expect the 
economy and the performances of our businesses to 
be more subdued.

The ongoing solid performance of our existing 
businesses, combined with the acquisition of Total 
Eden McCracken’s and the associated capital raising 
will, we believe, result in growth in earnings per share 
(before amortisation of intangibles and significant 
items) for FY08 year at a slightly higher rate than 
in FY07.

Post the acquisition of Total Eden McCracken’s and 
the capital raising, Alesco will have a strong balance 
sheet with a gearing level of approximately 36%, 
which is below our target range of 40% to 50%. 
This will enable Alesco to take advantage of future 
acquisition opportunities as they present themselves.

Finally, I would like to thank all of our management 
and employees for their ongoing commitment during 
the year.

Justin Ryan  
Chief Executive Officer
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The Garage Doors & Openers division 
experienced difficult trading conditions and 
a number of structural challenges during 
the year to 31 May 2007. Under Project Icon, 
a new IT platform (SAP) was introduced 
to B&D Australia. To date, the roll-out has 
covered both the New South Wales and 
Queensland operations, and a number of 
systems related issues have been identified 
and are being addressed. 
These issues have caused some additional warranty costs 
and extra labour and freight costs to be borne by the 
business as it continues to meet its service delivery targets. 
In the meantime, the roll-out of the new system to other 
states is expected to be completed in 2008.

The remainder of Project Icon has been substantially 
completed and has resulted in cost savings during FY07 
of approximately $2 million. The Icon improvements 
will deliver close to $4 million in savings during FY08. 
These savings are predominantly in the area of reduced 
componentry costs, due to offshore sourcing and the 
standardisation of processes across the business.

B&D New Zealand has also implemented a new IT system 
to replace the previous unsupported system and has faced 
similar challenges to B&D Australia as the implementation 
is bedded down. Both B&D Australia and B&D New Zealand 
will experience an increase in fixed cost base in FY08 
resulting from their respective IT implementations.

Pleasingly, both the Australian and New Zealand businesses 
have recorded revenue growth during the year and upon 
finalisation of the new IT platforms will be well positioned 
to benefit from the forecast improved market conditions.

The garage door opener business (ATA) continued to 
perform well with a number of new products being 
introduced during the year. There was also further 
investment in the Hong Kong manufacturing facility to 
improve efficiency and expand capacity.

A series of significant management changes were made 
at B&D during the year including a number of senior 
appointments to bolster the Australian and New Zealand 
B&D management teams, and the appointment of Mr Peter 
Boyd as the Group General Manager for the division in 
March 2007.

The Construction & Mining division has 
reported a record performance for the year 
due to significant organic growth in both 
the construction and mining areas, and 
the impact of strategic acquisitions in the 
construction business. 
The acquisitions of both Corkjoint and Flextool New Zealand 
businesses during the second half, combined with the 
full-year impact of acquisitions in the 2006 year, have had a 
significant positive impact on results.

In addition, the benefits of restructuring activity carried out 
as part of Project Foundation began to flow through, with a 
number of facilities closed and relocated to other facilities. 
Additional benefits will be achieved from this restructuring 
during FY08.

The year has also seen the introduction of a number of 
combined trade outlets providing a ‘one-stop shop’ to 
customers, including the new combined Flextool/Parchem 
site in Brunswick. The business also continues to provide 
innovation by way of new products, including the successful 
introduction of the Portavibe portable concrete vibrator 
product from Flextool.

The Marathon business has also had another record year. 
The continuing demand for large earthmoving tyres has, 
to some extent, been alleviated by increased global supply. 
However, the Marathon business continues to develop 
both its customer base and product offering, including 
the manufacture of solid inserts for underground mining 
applications and the extension of its tyre customer base to 
the Australian port operators and the military. This diversity of 
product and customer base will insulate the performance of 
the Marathon business into the future.

Construction & Mining Garage Doors & Openers

Divisional summary
performance Year ended 31 May	 2007	 2006	  2005

Revenue ($ million) 	 190.5	 157.0	 141.6
EBITA1 ($ million) 	 25.2	 17.9	 6.8
Return on funds employed1 (%) 	 24.5	 31.6	 18.0
1 Before significant items.

performance Year ended 31 May	 2007	 2006	  2005

Revenue ($ million) 	 205.3	 201.1	 179.5
EBITA1 ($ million) 	 30.2	 35.1	 31.5
Return on funds employed1 (%) 	 10.7	 12.7	 12.4
1 Before significant items.
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The Scientific & Medical division has enjoyed 
a record sales and profit year through 
both organic growth and growth through 
acquisition.
Organic growth has been achieved through the continuing 
expansion of the division’s analytical, environmental and 
medical businesses in Australia, with a significant increase 
in the sale of capital items. The medical business in Australia 
benefited from the full-year impact of the Promedica 
acquisition in June 2006. The acquisitions of App-Tek and 
EnviroEquip during the year contributed to the growth in the 
Australian environmental business. 

In New Zealand, growth was less evident with no acquisition 
activity during the year and a more subdued market overall.

The division continues to promote its own branded products 
– most noticeably the Labserv and Pro-med brands – and 
to drive both sales and margin growth through both the 
expansion of its own product ranges and the sourcing 
of new agencies. Combined with an ongoing strategy of 
continuing to seek strategic bolt-on acquisitions in growth 
corridors, the Scientific & Medical division will continue to 
provide growth opportunities into the future, especially in its 
emerging environmental and medical divisions.

The Building Products division (comprising 
Lincoln Sentry, Parbury and Robinhood) 
delivered a strong result in a difficult 
trading environment, particularly in New 
South Wales and New Zealand. While new 
housing starts in these particular markets 
were weak, a strong renovations sector 
contributed to the overall performance of 
the division. 
Lincoln Sentry has exceeded expectations since being 
acquired at the end of January 2007. The business’s strong 
renovation focus and exposure to the growing northern 
Queensland and Western Australian markets, as well as 
the successful integration of the Parbury kitchen hardware 
business at the end of March 2007, has seen the business 
deliver another record year.

Parbury has refocused efforts on its specialist decorative 
surfaces distribution business since the transfer of its 
kitchen hardware business to Lincoln Sentry in March. A 
cost reduction program is underway to ensure the cost-
base more appropriately reflects the business’s ongoing 
needs. Parbury will also seek to grow its decorative surfaces 
business through the introduction of a new Wilsonart 
colour palette and other product releases.

A number of exciting new products have been in the 
development pipeline at Robinhood during the past 
year and these products are expected to be launched 
during FY08.

Building Products				    	

performance Year ended 31 May	 2007	 2006	  2005

Revenue ($ million) 	 193.0	 144.0	 155.0
EBITA1 ($ million) 	 23.3	 19.3	 21.4
Return on funds employed1 (%) 	 23.7	 26.3	 28.8
1 Before significant items.

Scientific & Medical	

performance Year ended 31 May	 2007	 2006	  2005

Revenue ($ million) 	 149.4	 97.9	 97.5
EBITA1 ($ million) 	 17.6	 11.4	 10.2
Return on funds employed1 (%) 	 21.9	 20.9	 18.8
1 Before significant items.



1	 Sean P Wareing	
FCPA, ACIS, FAICD 
Chairman and Non-Executive Director 
Age 67

Chairman of the Human  
Resources Committee 
Member of the Safety, Health & 
Environment Committee

Sean joined the Board in September 
2000 and was appointed Chairman in 
October 2000. He is also Chairman of 
Commonwealth Managed Investments 
and Vice President of The Royal Institute 
for Deaf and Blind Children. Sean has 
particular experience in the building 
and construction and finance industries 
and is a former Finance Director of Lend 
Lease Corporation Limited and a former 
non-executive director of St Hilliers 
Holding Pty Ltd and Allianz Australia 
Limited.

2	 Justin J Ryan	
BEc Llb (Sydney), MBA  
(Wharton) F Fin 
Managing Director Age 41

Justin joined Alesco in 2004 and was 
appointed Managing Director and 
CEO of Alesco on 1 June 2006. Prior to 
this, Justin spent seven years in private 
equity and with Catalyst Investment 
Managers developed his experience 
in acquiring, improving and growing a 
diverse portfolio of businesses including 
B&D Doors & Openers (now owned 
by Alesco) and now public companies 
such as Pacific Brands, Just Group and 
Wridgways. Justin retired as Chairman 
of the Australian Venture Capital 
Association in 2003 and has been 
Chairman of Access Programs (Australia) 
Limited (a not for profit organisation) 
since 2002. 

3	 Neil A Thompson	
BEc SA Fin 
Finance Director Age 49

Neil was appointed Finance Director on 
31 January 2007 after joining Alesco 
as Chief Financial Officer in January 
2006. Prior to joining Alesco, Neil was a 
director and Chief Financial Officer of 
the Amatek Group, a building products 
company backed by the private equity 
firm CVC Capital Partners. During his 
time with the Amatek Group, Neil 
was involved in the management of a 
diverse portfolio of industrial businesses, 
including the Laminex Group, Stramit 
and Rocla Pipeline Products. Neil has 
spent the past 20 years working in 
various financial and strategic roles for 
public companies including TNT Limited 
and Fosters Group Limited.

4	 Robert (Rob) M Aitken 	
BE (Chem) (Hons), MBA 
Non-Executive Director Age 56

Member of the Audit & Compliance 
Committee

Rob joined the Board in March 2003. 
He is also Chairman and non-executive 
director of Rubicor Group Limited, API 
Securities Holdings Pty Ltd and Formit 
Services Pty Ltd and a non-executive 
director of Nuplex Industries Limited 
and YMCA Sydney. He was previously 
a director of B&D Limited when it 
was owned by Catalyst Investment 
Managers and was formerly Executive 
General Manager with Southcorp 
Limited and President, Formica 
Corporation. Rob has over 25 years’ 
experience in senior international 
management roles with manufacturing, 
industrial marketing and distribution 
businesses for Southcorp Limited, BTR 
Plc and CSR Limited.

5	 James (Jim) W Hall	
BCom (Acc), FCPA, MAICD 
Non-Executive Director Age 56

Chairman of the Audit & Compliance 
Committee 

Jim joined the Board in July 2005. 
He is also a non-executive director of 
Paperlinx Limited, Symbion Health 
Limited (formerly Mayne Group Limited), 
Centro Properties Group, ConnectEast 
Group and a member of the JPMorgan 
Advisory Council. Jim was Executive 
Director Finance at Orica from January 
2002 until April 2005. Prior to joining 
Orica, he was Vice President, Group 
Accounting and Controller at BHP 
Billiton Limited. In 32 years with BHP, 
Jim held a range of senior financial 
management roles. Jim has strong 
financial skills and valuable experience 
in business performance improvement 
and balance sheet management 
as well as extensive Australian and 
international business experience in the 
industrial and mining sectors.

6	 Barry J Jackson	
BCom (Hons), MAICD  
Non-Executive Director Age 62

Member of the Human Resources 
Committee and the Safety, Health 
& Environment Committee

Barry joined the Board in November 
2001. He also holds non-executive 
director positions with Equity Trustees 
Ltd, Paperlinx Limited and St Vincent’s 
Institute of Medical Research. He was 
formerly a non-executive director 
of CSR Limited and Managing 
Director of Pacifica Group Limited 
(1995-2001). Barry has over 30 years’ 
experience in manufacturing and 
industrial marketing, including senior 
management roles in the building 
products and automotive components 
industries.

7	 Ernest (Ern) JJ Pope	
BSc 
Non-Executive Director Age 60

Chairman of the Safety, Health  
& Environment Committee 
Member of the Audit & Compliance 
Committee and the Human Resources 
Committee

Ern joined the Board of Alesco in 
December 2004. He is also Chairman 
of Golden Circle Limited and Foodbank 
NSW Limited and a non-executive 
director of Amcor Limited. Until May 
2005, Ern was a non-executive director 
of Southcorp Limited.

In 2005 Ern retired from the Nestlé 
Group after 38 years in the food 
industry. His most recent role at Nestlé 
was President and Chief Executive 
Officer of Nestle Purina for the 
Asia-Pacific, Africa and Middle East 
region. Previous roles include over 
six years as Managing Director of 
Nestlé Australia Ltd plus other senior 
international executive positions based 
in Switzerland, New Zealand, the USA 
and the Philippines. He is a founder and 
past director of the Australian Food and 
Grocery Council.
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1	 Stephen Cox BBus 
Group General Manager  
Construction & Mining

2	 Peter Boyd BE (Mech), MBA 
Group General Manager  
Garage Doors & Openers

3	 Tony Sullivan BE (Civil), MBA  
Group General Manager 
Strategy and Business 
Development

4	 Wayne Powell 
Group General Manager  
Scientific & Medical 

5	 Brian O’Connor MSc. MACS 
Manager Financial Services  
and Group CIO

6	 Luci Rafferty BA, Llb (Hons), ACIS 
Group General Manager 
Legal and Corporate Affairs

7	 Jim Brennan  
General Manager  
Lincoln Sentry Group

8	 Rob Paul BBus 
General Manager 
Parbury

9	 Alan Fonseca BEc, CA 
Group Financial Controller

1

2

3 4

5

6 7
8

9

Executive team



Alesco Corporation 
Ltd (ASX: ALS) is an 
industrial brands 
company supplying 
a diverse range of 
specialist industrial 
and consumer 
durable branded 
products and 
associated services 
in Australia and 
New Zealand.

Construction & Mining
Parchem
Flextool
Concrete Technologies
Concrete Plus
Stayfast
Emer-Clad
Durafloor
Fosroc
Marathon Tyres
Michelin

Garage Doors & Openers
B&D Doors & Openers
Dominator
Garador
Automatic Technology

Building Products
Parbury
Wilsonart 
Silestone
Trezzini
Lincoln Sentry
Blum
Robinhood
Supertub
Easy iron

Scientific & Medical
Biolab
Jacobs Medical Australia
LabServ
Sensor Technologies
EnviroEquip
App-Tek
Promedica

Water Products & Services
Total Eden McCracken’s
Cave & Weier
Central Air & Water
Civil Irrigation & Plumbing
Leewall Group
Plastic Plumbing Supplies
Pump N Power
Rob Rye Irrigation
Waterforce
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Registered Office
Alesco Corporation Ltd
ABN 23 008 666 064
Level 24
45 Clarence Street
Sydney NSW 2000
T: +61 2 9248 2000
F: + 61 2 9248 2099
E: sydneyhq@alesco.com.au
W: www.alesco.com.au

Postal Address
GPO Box 4268 
Sydney NSW 2001

Company Secretaries
Ms Luci Rafferty BA Llb (Hons) ACIS
Mr Alan Joseph Fonseca BEc CA

Share Registry
Link Market Services Limited
Level 12
680 George Street
Sydney NSW 2000
Freecall 	 1800 882 102
Outside Australia	 61 2 8280 7151
Facsimile	 61 2 9287 0303

Share Registry Postal Address
Locked Bag A14
Sydney South NSW 1235

Auditors
KPMG
10 Shelley Street
King Street Wharf
Sydney NSW 2000

This report is printed on Monza Gloss  
and Monza Satin, an FSC certified mixed  
source paper.

Cert no. SCS-COC-00858
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